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Many brands would pay top dollar to have their products featured in an episode 
of Mad Men - and the likes of Johnnie Walker shelled out big bucks for 
commercial spots during the AMC hit show. 

But for Koss headphones, which played a star campaign role in Sunday night's 
season six premiere, not only was the privilege was absolutely free - the 
company had no idea it was written into the script. 

Koss executives revealed they had no input into the storyline, and only saw the 
episode along with the other 3.4million Americans who tuned in to watch the 
episode. 

 



Priceless product placement: Koss headphones played a star campaign role in Mad Men's season 
six premiere - and not only was the privilege absolutely free, the company had no idea it was 
written into the script 

A decade after inventing the first stereo headphones, Koss unleashed the first 
U.S. made electrostatic model in 1968 with its own ad campaign. 

In the first episode of Mad Men, set on New Years Eve entering 1968, Peggy 
Olsen shows off her creative and crisis-management chops, creating an Koss' 
first Super Bowl ad campaign. 

CEO Michael Koss, a former New York ad agency executive himself, got wind 
of the brand's cameo a couple of weeks before the premiere aired, thanks to a 
spoiler newspaper article. 

But Mr Koss, who had no idea whether the appearance would be a positive or 
negative one for the brand, said there were some real-life coincidences 
mentioned in the article that were slightly unnerving. 

'I thought: "Is a writer on the show someone that I knew back then?"' he recalled 
in a recent interview with Ad Age. '"Oh my gosh, did I do something that 
somebody wrote me into the story?" We were really curious.' 

The show's producers confirmed to Mr Koss that the brand had a role, but 
refused to preview the episode for the company or reveal how it was going to be 
used.  



 

Historical advertising: In the premiere episode of Mad Men season six, Peggy Olsen creates a 
1968 ad for the first U.S.-made electrostatic Koss headphones with the controversial line 'Lend 
me your ears' 



 



Real deal: A decade after introducing the first stereo headphones, Koss unleashed the first U.S.-
made electrostatic model in 1968 with this ad campaign 

With just days to go until the premiere, Koss' marketing team did their best to 
seize the moment, filling the company's Facebook page and Twitter feed with 
'retro' content.  

They opened a Legacy Sweep-stakes giveaway with prizes of Koss headphones 
and retro posters signed by John Koss, who founded the company in 1953 and 
introduced the first stereo headphones designed for music in 1958. 

Though the Mad Men Koss campaign storyline is fictional, Mr Koss praised the 
show for its authenticity. 

Just weeks before Koss plans to use Peggy's Super Bowl commercial with the 
tagline 'Lend Us Your Ears,' the episode depicts executives getting nervous over 
a Tonight Show skit showing U.S. soldiers making necklaces from Viet Cong 
ears. 

Peggy is forced to work through New Years Eve to come up with a new tagline: 
'Sounds so sharp and clear you can actually see it.' 

While in real-life Koss has never advertised in the Super Bowl, the company did 
create television ads in 1968, including a campaign starring former Tonight 
Show bandleader Doc Severinsen.  



 

Late night: Peggy is forced to work through New Years Eve to come up with a new Koss tagline: 
'Sounds so sharp and clear you can actually see it' 

 

Art imitating life: Just weeks before Koss planned to use Peggy's Super Bowl commercial with 
the tagline 'Lend Us Your Ears,' executives get nervous over a controversial Tonight Show skit  



Mr Koss said that that ad actually aired on the Johnny Carson-hosted show. 

Last season British automaker Jaguar enjoyed a similar spotlight and free 
product placement. 

Jaguar was part of the storyline on AMC's Mad Men as the Sterling Cooper 
Draper Pryce agency pitched for its first car account. 

David Pryor, VP-brand development for JaguarUSA, said he had no control 
over the script and that he, like everybody else, saw the latest episode when it 
aired. 

'I'm a big fan of the show and it was gratifying to see our brand portrayed,' Mr. 
Pryor told Ad Age, before adding that Mad Men researchers had briefly reached 
out to Jaguar's archivist to ask questions about its Sixties advertising - and what 
a typical dealership and showroom might have looked like.  

 
 


